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Abstract

This study discusses the movements of the Instagram community @toleransi.id in promoting
religious moderation through nonviolent campaigns amidst online religious radicalism and
extremism. Instagram is used as a tool to achieve religious harmony. However, the
community faces challenges such as digital repression and restrictions on the freedom of
religious expression. The research method involves qualitative-descriptive content analysis.
Furthermore, digital ethnography is used to holistically understand the cultural and social
experiences of @toleransi.id community activities in the digital world of Instagram. Data
were collected through observation and documentation of digital content published by
@toleransi.id from 2019 to 2023. Data analysis involved symbol classification,
determination of analysis criteria, and analysis using the theoretical and conceptual
frameworks of nonviolent campaigns, networked social movements, and religious
moderation. The results show that this community faces semantic and behavioral barriers
due to the open autonomy space of the internet. They employ tactics such as creative and
inclusive digital content, dialogue spaces, intellectual discourse, and Instagram as a
campaign platform to influence public opinion and build networks. The findings contribute
to the study of social movements and religious moderation by demonstrating how
@toleransi.id initiated a religious moderation movement with a nonviolent campaign
initiated by the internet autonomy space.

Keywords: nonviolent campaign, networked social movement, religious moderation,
@toleransi.id

INTRODUCTION

ver the past two decades, social media
Oand other digital platforms have

mediated the actions of nonviolent
movement campaigns to orchestrate pro-
democracy uprisings that have shocked ruling
regimes (Cebul and Pinckney, 2022) to the
point of deflecting radicalism and religious

extremism discourses spread on social media
(Setia and Haq, 2023). Chenoweth and
Cunningham (2013) define nonviolent
resistance as the application of unarmed civil
power using nonviolent methods, such as
protests, strikes, boycotts, and demonstrations,
without using or threatening physical harm to
opponents. Reflections on the relationship
between nonviolent campaigns and the digital
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world have gained momentum (Chenoweth,
2020). It is reflected in several previous studies
that have made religious moderation
movement campaigns on social media or other
digital platforms a central issue in promoting
religious moderation (Fitri, 2023; Marwantika,
2022; Nafisah, 2023; Setia and Haq, 2023).

Online life due to digitalization has
mediated how the arena of religious conflict
and the communities involved in a series of
social actions have undergone a significant
transformation process. The digital era has
changed how social movements carried out by
activists have become more peaceful without
violence (Baldoli, Hermanin, and Radaelli,
2023b). Digital technology has allowed
nonviolent action to take root in social
movements. Furthermore, the digital era
encourages activists and communities to
conduct online activities (Ismail, Munsi, and
Hans, 2019). Social media is considered a
"highly scalable, accessible, and inexpensive
media platform," capable of building networks
across groups by sharing ideas, activities,
events, and interests (Frangonikolopoulos and
Chapsos, 2012).

The choice of a nonviolent campaign in the
digital era is, in fact, a rational choice for
activists to hack, reject, or make a religious
moderation revolution. Researchers have
identified at least some of these rational
reasons. First, a massive number of
participants is needed to achieve success in a
religious moderation campaign. Previous
research related to social movements has
shown that the number of participants is a
factor that can affect the campaign's success.
In other words, when people have been
mobilized in massive numbers, campaigns in
social movements are more likely to succeed
(Castells, 2012; Chenoweth and Stephan,
2011; Denardo, 1985; Oliver, 1993). Second,
nonviolent campaigns are considered more
effective than violent campaigns because
nonviolent action has been a more effective
tool for social change (Diaz, 2014), advancing
human rights, and overthrowing repressive
regimes (Zunes, 2000). Third, Indonesia is a

multi-religious country prone to social
conflict. =~ Hence, nonviolent resistance
campaigns are more likely in countries with
large social networks and economic

interdependence, suggesting a link between
modernization and social conflict (Butcher and
Svensson, 2016).

At the same time, however, the nonviolent
campaign movement is vulnerable to
challenges. In the current digital era, religious-
based problems and conflicts remain a central
issue the Indonesian state must address.
Empirical facts show that the digital era still
faces various cases of blasphemy and fake
news in Indonesian society (Ceha, 2022;
Rahma, 2021; Sartika and Hidayat, 2020;
Yulianto, 2020). Not only that, but the
existence of nonviolent campaigns on social
media must also be confronted with digital
repression, limited online freedom, and the
decline of democracy (Cebul and Pinckney,
2022). On the one hand, social media offers
opportunities for activists to sow messages of
religious moderation; on the other hand, social
media can become hegemonic with various
discourses of radicalism and violent
extremism.  Despite  these  challenges,
communities are harnessing the power of
social media to counter these trends and
promote religious moderation (Setia and Haq,
2023).

In the digital era, social media platforms
such as Instagram have become a powerful
tool for communities to campaign for religious
moderation (Pratiwi et al., 2021). Religious
moderation is a concept that seeks to foster
understanding, tolerance, and peace among
different religious groups (Abror, 2020;
Subchi et al., 2022). The rise of digital
platforms has changed the campaign
landscape, enabling new forms of expression
and engagement (Cebul and Pinckney, 2022).
One example of a community still
campaigning for religious moderation on
Instagram is @toleransi.id.

The @toleransi.id group aims to build a
peaceful and inclusive Indonesian society. As
of January 1, 2024, the @toleransi.id
community had 35.6k followers on Instagram
and 1233 posts due to its active fight for the
value and spirit of religious moderation. It
shows that the @toleransi.id community
routinely shares religious moderation content.
On Instagram, the @toleransi.id community
posts narratives about hacking and countering
radicalism and extremism on social media.
They encourage their followers to be accepting
of differences. They portray these narratives
creatively and inclusively without using
violence. In other words, the @toleransi.id
group uses social media channels to advocate
for religious tolerance.
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This article delves into the complexities of
this peaceful effort, namely how they use the
internet  space to promote  religious
moderation. This study will examine these
communities' challenges, such as digital
censorship and the intricate dynamics of online
conversation. In addition, the study delves into
the techniques used by these communities,
such as harnessing the power of digital
storytelling and engaging followers in
meaningful discourse. This study intends to
shed light on the innovative ways in which
communities use social media to promote
religious moderation in the digital age. This
paper aims to contribute to a better
understanding of digital campaigning and
provide lessons for future religious moderation
initiatives.

Literature Review

Digital technology and social media
advancements have created new chances for
social movements and religious moderation
initiatives. This study examines past research
to understand better how communities use
social media to promote religious moderation
through nonviolent campaign activities. This
section summarizes previous research and
indicates the holes that this research can fill.
To contextualize the research, we examine
various studies on peaceful initiatives and
religious moderation efforts on social media.

Transformations due to the rapid
development of the online world have
impacted social conflicts and community
involvement in various social activities
(Baldoli et al., 2023). Political contestants and
social movement resources increase the
likelihood of using nonviolent tactics in
campaigns, but these factors do not explain the
advantage of nonviolent methods in triggering
counter-protests (Edwards, 2021). Today's
society is engaged in various campaign
movements without the use of violent means.
Previous research focusing on nonviolent
campaign movements as a tactic and strategy
for movement success has shown that
nonviolent campaign movements are more
effective in promoting messages of peace than
violent movements (Chenoweth, Hocking, and
Marks, 2022; McClennen, Popovic, and
Wright, 2023).

Furthermore, through dilemmatic actions,
nonviolent civil disobedience can increase the
success of nonviolent campaigns by

facilitating group building, delegitimizing
opponents, reducing fear, and generating
sympathetic media coverage (McClennen et
al., 2023). However, the use of nonviolent
campaign tactics or movement strategies is
affected by other determinants depending on
the movement's ideology (Asal et al., 2013;
Cunningham, 2013).

Furthermore, through dilemmatic actions,
nonviolent civil disobedience can increase the
success of nonviolent campaigns by
facilitating group building, delegitimizing
opponents, reducing fear, and generating
sympathetic media coverage (McClennen et
al., 2023). However, the use of nonviolent
campaign tactics or movement strategies is
affected by other determinants depending on
the movement's ideology (Asal et al., 2013;
Cunningham, 2013).

Little previous research focuses on how
nonviolent campaign movements work in the
digital age (Baldoli, Hermanin, and Radaelli,
2023a; Diaz, 2014; Edwards, Howard, and
Joyce, 2013; Sari et al., 2022). Nevertheless,
nonviolent campaign movements in the digital
age have become increasingly prevalent and
influential. Nonviolence in the digital world is
not separate from offline actions, and there is a
need to address the continuum between online
and offline experiences when researching
nonviolence.

It is necessary to highlight the importance
of the digital environment for nonviolence and
explore its role and potential of nonviolence in
the digital world (Baldoli et al.,, 2023a).
Nonviolent methods, including social media,
can effectively prevent violence and promote
peace in violence-prone areas (Diaz, 2014).
Digital activism, using digital communication
platforms such as Facebook, Twitter, and
YouTube, has positively impacted mobilizing
people to protest and advocate for changes in
government policies (Edwards et al., 2013).
Digital communication platforms, such as
Instagram, have also been observed to deliver
messages of peace and promote campaigns for
a better life (Sari et al., 2022). Digital
communication is central to the effectiveness
of nonviolent action.

Digital activism has hacked how the
religious moderation movement is practiced.
Religious moderation is generally figured out
as a religious group's tolerance of different
religions while at the same time refraining
from liberalism (Subchi et al., 2022). Religious
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moderation is currently used as a strategy to
overcome radicalism and extremism in
religion. In this regard, social media has
become a platform for  massively
disseminating religious moderation, especially
in the current digital era. Previous research
related to religious moderation campaigns on
social media is divided into several focuses,
including 1) strategies to strengthen religious
moderation through social media digital
content (Anwar and Haq, 2019; Fitri, 2023;
Marwantika, 2022; Pratiwi et al., 202I;
Wibowo, 2019; Yanasari, 2021). 2) Discourse
contained in religious moderation content on
social media (Iswanto et al, 2022;
Mustakimah and Waehama, 2023). 3) The role
of influencers in realizing religious moderation
on social media (Aini, Aulia, and Zulfahmi,
2022; Elvinaro and Syarif, 2022; Hidayah,
2023; Pamungkas, Siagian, and Lumbangaol,
2023; Siagian and Saburi, 2023; Sofyan, 2023;
Yanasari, 2021; Zulaecha et al., 2023).

The literature review results show two
tendencies of research methods often used by
previous researchers. The average research
uses quantitative case study methods in the
literature relevant to the nonviolent campaign
movement. In the literature on religious
moderation campaigns on social media, the
average research uses qualitative methods with
case studies. Therefore, in conducting the
current research, researchers used a qualitative
method with a digital ethnography approach.
Only one study (Pamungkas et al. 2023) used
this approach. Furthermore, until now,
research has yet to be found that uses the
theory of networked social movements and the
concept of nonviolent campaigns as a tool to
explore and answer research problems.

Conceptual Framework

The development of digital technology has
brought new forms to social movements
(Sitorus, 2022). New forms of media provide
access to social movement actors to increase
resources and expand communication
networks so that they have greater power
(Carty, 2014). Social movements are loosely
organized  collective  actions  without
institutionalized means to produce societal
changes (Sztompka, 2017). Therefore, as a
form of social movement that can be carried
out locally and globally, researchers define
a campaign as an effort to spread ideas carried
out in a planned manner to fight, take action,

change behavior, change conditions, and other
related objectives. In this study, the campaign
used by the @toleransi.id community to
realize religious moderation is a nonviolent
approach.

All campaigns occur in the digital age,
meaning nonviolent campaigns are more likely
to be noticed and reported. New forms of
technical assistance are available to them
(Chenoweth and Stephan, 2021). Furthermore,
a nonviolent campaign is a form of organized
activity undertaken to achieve a political or
social goal without anarchic violence.
Chenoweth and Stephan (2011) state that
nonviolent campaigns have an advantage over
violent uprisings because of higher levels of
participation, which is an essential factor in
determining campaign outcomes. Barriers to
participation in nonviolent resistance are
significantly lower compared to violent
insurgency, leading to higher participation
rates.

This increased participation contributes to
success  through  increased  resilience,
opportunities for tactical innovation, expanded
civil disorder, and shifting allegiances among
opponents' supporters, including security
forces. Local support is more reliable than
external support, which violent campaigns
often rely on because of a lack of participants.
A successful nonviolent resistance movement
will result in a more stable and peaceful
democracy than a violent insurgency. Overall,
nonviolent resistance campaigns are more
effective and likely to establish democratic
regimes once they succeed (Chenoweth and
Stephan, 2011).

Today, social movements have entered an
era where movement organizing action,
mobilization, and participation are done on
social media platforms. It allows people to
communicate their grievances widely to an
audience of thousands or even millions of
people (Chenoweth, 2020). The implication is
that social networks are essential in exploring
social movements in the digital era. Social
movements have now entered a networked
phase  because of information and
communication technology (Castells, 2012).

Networked  social ~movements  are
conditions of social movements in the
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information age when they have entered a
networked movement due to the sophistication
of  information and  communication
technology. The idea of a new networked
social movement was coined by Manuel
Castells (2012) in his book Networks of
Outrage and Hope: Social Movements in the
Internet Age. Castells (2012) argues that the
context in which all such movements are
formed is due to their autonomous
communicative capacity, i.e., connecting
among participants and with society as a whole
through new social media, mediated by
smartphones, and a whole galaxy of
communication networks.

These new communication systems are
both the internet and the internet-based digital
social networks and wireless communications
that have exploded in the last decade. The
spread of internet-based social networks is a
necessary condition for the existence of these
new social movements in the digital age.
Castells argues that through the information
circulating on the internet, people's
consciousness can be organized and
determined.

Castells (2012) states that communicative
actions that influence collective action and
change are driven by enthusiasm, encouraging
deliberate social mobilization. Large-scale
communication has been transformed by the
emergence of mass self-communication
through horizontal and interactive networks on
the internet and wireless communication. This
new context, which is at the centre of the
network society as a new social structure, is
where 21st-century social movements emerge.

Religious moderation campaigns on social
media can help stem the tide of exclusive
religious discourse and promote understanding
and tolerance in multicultural communities
(Anwar and Haq, 2019). The Indonesian
Ministry of Religious Affairs discusses
religious moderation as a perspective, attitude,
and behavior that always takes a position in the
middle, always acts pretty, and is not extreme
in religion. The choice of moderation in
religion by rejecting radicalism and liberalism
is the key to maintaining civilization and
building peace (Kementerian Agama Republik
Indonesia, 2019). Therefore, every religious

believer can treat others with dignity, accept
differences, and coexist peacefully and
harmoniously. To achieve such religious
moderation, the Indonesian Ministry of
Religious Affairs provides aspects that must be
fulfilled, such as 1) nationality commitment
and 2) Tolerance. 3) Anti-violence. 4)
Accommodation of local culture (Kementerian
Agama Republik Indonesia, 2019: 43-46).

RESEARCH METHOD

This research uses qualitative content
analysis with a descriptive nature. Data were
obtained through observation and
documentation on the Instagram account of the
@toleransi.id community. The data obtained
were selected based on the religious
moderation aspects of the Ministry of
Religious Affairs of the Republic of Indonesia
uploaded from 2019 to 2023.

This study uses a digital ethnography
strategy (Pink et al., 2016). Digital
ethnography in this study guides the online
community @toleransi.id, engaged in religious
moderation and peace using various data
collection procedures in the form of
observation and documentation on digital
content uploaded on the @toleransi.id
Instagram account. This digital ethnography
study aims to explore and provide an overview
of the religious moderation movement carried
out by @toleransi.id community to create
peace and tolerance in community diversity,
which can potentially be a source of social
conflict. With a digital ethnography study,
researchers can capture the situation, setting,
style, and image that arises from reading the
text by the meaning or nuances of religious
moderation and explore the community's
obstacles and strategies in carrying out the
religious moderation movement on Instagram.

In addition, to analyze and interpret the
data, this study employs content analysis
techniques that involve the classification of
symbols or symbols used in the content,
applying criteria for classification, and using
specific analytical techniques to make
predictions or analyses. This process is guided
by a conceptual framework that includes
nonviolent campaigns (Chenoweth and
Stephan, 2011), networked social movement
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theory (Castells, 2012), and the concept of
Religious Moderation (Kementerian Agama
Republik Indonesia, 2019).

DISCUSSION

Behind the Walls of the @Toleransi.id
Community Religious Moderation
Campaign

The @toleransi.id community is engaged in
achieving peace, both in the social and
religious fields. The @toleransi.id community
also appears as a group that consistently
campaigns for the equal rights of minority
groups on Instagram social media through
positive narratives. (@toleransi.id utilizes
Instagram to create a peaceful society without
conflict and violence over ethnicity, culture,
race, and religion. The results of their
consistency in contributing positive narratives
related to the achievement of peace have led
them to have many participants, as judged by
the number of followers reaching 35.6k. Based
on the results of content analysis with digital
ethnography strategies that have been carried
out, it is found that the @toleransi.id
community is more vulnerable to various
obstacles in realizing religious moderation on
social media.

These obstacles are damaging and can
affect the success of the religious moderation
campaign on social media. The narrative
displayed through religious moderation
content includes symbols, semiotics, and
language use that can bring the @toleransi.id
community to semantic barriers. Semantic
barriers occur due to incorrect language and
symbols, causing misinterpretation (Alfi and
Riyadin, 2018) in conveying information
during religious moderation actions or
movements on the @toleransi.id Instagram
account. In this digital era, new social media
has become essential for attracting participants
to social change. One way to engage
participants is by using rhetoric. However, the
@toleransi.id Instagram account faces
semantic barriers, where inappropriate words,
phrases, or rhetoric can trigger debate.

The debate in the comments column of
posts about the Christian vacation Good Friday
occurs because the digital content of the
@toleransi.id community narrates Good
Friday as the day Isa Almasih died. What
Christians believe in is “Jesus Christ”, not “Isa
Almasih” (Toleransi.id, 2023). Then, the next

debate occurs in digital content about
tolerance, narrating as if generalizing the
Indonesian Muslim group as an intolerant
group (Toleransi.id 2021c, 2022b, 2022a).
Although the goal is to achieve peace and
tolerance, debates often occur due to
misinterpretation of language and symbols that
have double meanings.

Furthermore, the @toleransi.id community
is also faced with behavioral barriers.
Behavioral barriers occur due to differences in
perception, prejudice, emotions, and lack of
literacy in capturing meaning or information
(Alfi and Riyadin, 2018). However, the
Indonesian Ministry of Religious Affairs states
that in addition to having extensive knowledge
and always being careful. Being able to control
emotions to avoid crossing the line is also
essential for moderate behavior (Kementerian
Agama Republik Indonesia, 2019).

Content study with a digital ethnography
strategy shows that the lack of literacy and
understanding of religious moderation content
on the @toleransi.id Instagram account is
evident from comments that need more
context. For example, some comments
consider the account heretical and promote the
teachings of other religions besides Islam.
Some even ask about Abu Janda in the
Christian Ash Wednesday content
(Toleransi.id, 2021a). In addition, it was also
found that users' understanding of the content
presented by @toleransi.id was still lacking.
That quickly ignited emotions, and perceptions
of disapproval became behavioral obstacles in
implementing the religious moderation
movement on the @toleransi.id Instagram
account. This emotion and disapproval can be
seen from the comments of Instagram users
who think that the @toleransi.id account is too
talkative, misleading, and promotes excessive
tolerance values (Toleransi.id 2019¢, 2021a,
2021c, 2021d). These behavioral barriers can
guide the @toleransi.id account to rejection by
some public members, thus hindering the
implementation of the religious moderation
movement.

Chenoweth and Stephan (2011) stated that
nonviolent campaigns have a participation
advantage over violent insurgency, an
essential factor in determining campaign
outcomes. Moral, physical, informational, and
focus barriers to participation are much lower
in nonviolent resistance compared to violent
insurgency. However, this is different from the
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results of the current study, which show that in
the nonviolent campaign movement, the
@toleransi.id community faces various
semantic and behavioral barriers that can
trigger resistance to the community. Previous
studies also show that many obstacles are still
encountered in  religious  moderation
campaigns on social media (Hidayah, 2023;
Nisa et al., 2021; Zulaecha et al., 2023).
Hidayah's study (2023) found that in addition
to the difficulty in creating campaign digital
content on social media platforms, mobilizers
must face crucial obstacles in the form of
adverse reactions or rejection from some social
media audiences due to substantial differences
in opinion and the potential to trigger conflict.

Meanwhile, the study by Zulaecha et al.
(2023) found that the obstacle in da'wah to
disseminate peaceful religious understanding
is that access is still limited to people who
already know about social media. Religious

moderation in today's digital era faces
challenges, including hoaxes. With high
internet  speed, information production

increases and hoax news can be mixed with
other information on social media. These
hoaxes can provoke and deceive people,
leading to religious-based problems (Nisa et
al., 2021).

Communication is central to the
effectiveness of nonviolent action (Martin and
Varney, 2003). Through symbolic nonviolent
communication actions represented through
visual content, the religious moderation
movement on the @toleransi.id Instagram
account attempts to appear as a community
that spreads peace by relying on
communicative actions. The dissemination of
visual content of religious moderation as a
symbolic action of the nonviolent campaign
movement contains rhetorical value, which is
an essential element in delivering messages
and has the power to move Instagram users to
engage in social movements. However,
obstacles, such as differences in perception
and the need for more user literacy in digesting
the content, can affect the success of this
movement. Social media can turn freedom into
hate and criminalization (Lim, 2017). It is a
consequence of obstacles the (@toleransi.id
Instagram account must face in performing the
religious moderation movement on Instagram.

Sporadically, intolerance can spread in
today's digital era. The freedom to upload
content on social media can be a source of

conflict due to arguments between uploaders
and social media users (Mahsusi et al., 2023).
As a community with a mass base on social
media or the current digital public space, they
inevitably have to deal with these
consequences because anyone can vote to
interact in the digital public space. In other
words, communicative action in the digital
public sphere is inevitable. Their autonomous
actions in digital media result from obstacles
in implementing the religious moderation
movement on the @toleransi.id Instagram
account. Autonomy is society's capacity,
individually or collectively, to organize all
activities  without being regulated by
institutional regulations. Freedom space is
where physical and online spaces interact
(Castells and Kumar, 2014). The autonomous
space is welcoming. A space of debate, to
move from opposing an unjust system to
reorganizing society from the bottom up
(Castells, 2012).

Breaking Down the Wall: Disseminating
Religious Moderation on Social Media

The nonviolent campaign movement of the
@toleransi.id community is a networked
movement. This means the @toleransi.id
community is a social movement based on
communicative action through digital media,
especially the internet. This movement uses
innovative forms of self-organization and
technology in the movement's dynamics.
Because of its networked nature, the
@toleransi.id community seeks to attract
attention and mobilize the network community
to participate in a series of actions, such as
promoting religious moderation and social
campaigns for religious moderation and
socialization. For this reason, they use various
strategies to influence people's perspectives
and behavior to be more moderate on social
media.

To disseminate and educate Indonesia's
multi-religious  society about religious
moderation and the need to realize the feast of
diversity, the @toleransi.id community uses
various campaign strategies and methods. It is
often done through informal tactics such as
creating inclusive digital content, opening
dialogues to deliberate on tolerance issues,
holding intellectual discourses, and using the
Instagram platform to mobilize digital
activities.
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The most important way the @toleransi.id
community  campaigns  for  religious
moderation is through creative digital content
(Toleransi.id 2022d, 2023e, 2023c, 2023a).
Creative nonviolent campaigns were chosen
because they are accessible and more
transformative in advancing social justice and
peace, and the combination of artistic
expression, direct action, and technological
tools can engage public participation and
influence cultural evolution (Dorland, 2015).
There are many types of digital content used
by the @toleransi.id community to perform
this campaign, such as image content
regarding greetings in commemoration of
religious holidays, image content of facts and
contemporary issues related to the dynamics of
religious and cultural diversity in Indonesia
and video content on how the practice of
interfaith tolerance is carried out in Indonesia.

In conducting campaigns, the @toleransi.id
community also uses aspects of symbols that
represent certain religions, such as the use of
easy-to-understand language, religious
symbols, houses of worship, and the
characteristics of specific religious dress. This
strategy effectively reduces the exclusivity of
content that does not influence one religion.
Moreover, the @toleransi.id community has
35.6k followers, so inclusive tactics are needed
so that many parties can accept digital content
about religious moderation. Through an
inclusive digital content strategy, the
@toleransi.id community seeks to broadly
introduce ideas to social media users through
this cultivating process.

The utilization of this feature has
encouraged followers of the @toleransi.id
community to carry out various activities on
Instagram, such as liking, commenting if they
appreciate or disagree with posts, responding
to each other to share content uploaded by
@toleransi.id to friends or the “Instagram
Story” feature (Toleransi.id, 2019b). Not only
that, but the @toleransi.id community can also
encourage its followers to voice ideas and
perspectives using the Instagram “Ask Me
Question” feature, discuss and share
experiences of tolerance, and initiate peace
projects.

Interestingly, the @toleransi.id Instagram
account efficiently communicates the notion of
tolerance to its followers. Instagram features
such as Highlights and Ask Me Questions
enable debate and mutual involvement

between the @toleransi.id Instagram account
and its followers. It facilitates the successful
sharing of knowledge and understanding of
tolerance. In other words, interactive elements
like Ask Me Question can stimulate followers'
participation and engagement, facilitating
productive debate and the sharing of ideas. It
can promote tolerance and mutual respect
among users, particularly younger ones.

To empower social media users to promote
religious moderation, the (@toleransi.id
community runs education and socialization
programs (Toleransi.id 2022c, 2022¢, 2023b).
The @toleransi.id community's nonviolent
campaign approach to achieving religious
moderation is becoming increasingly evident
in how they launch various types of intellectual
conversation on social media. They involve
social media users and followers to participate
in seminars, trainings, and workshops held
online and offline.

Several activities are designed to promote
positive engagement on social media. One of
these is the "Voice of Moderation". This
program invites social media users to become
content creators who understand how to resist
violent narratives. Another exercise is "Narasi
Toleransi". This program involves coaching
sessions in which participants face problems.
Through these challenges, participants can
learn about tolerance, diversity, critical
thinking, and inclusiveness. Lastly, there is the
"Creator Space". This platform encourages
social media users, particularly the younger
generation, to make a positive impact. They
are invited to create digital content that
promotes inclusivity and freedom of religion
and belief. These activities collectively aim to
foster a more understanding and tolerant online
community.

In implementing this intellectual discourse,
the @toleransi.id community invited speakers
of various eclements of community leaders,
survivors, and drivers of tolerance, including
academics. Various elements of society that
have been involved in the @toleransi.id
community include  Sherly = Mabharani
(Chairperson of Yayasan Sahabat Kapas),
Indra Anggara (Penghayat Budi Daya), Ayu
Kartika Dewi (Special Staff to the President of
the Republic of Indonesia), Dody Wibowo
(Lecturer in Master of Peace and Conflict
Resolution at Gajah Mada University), Iradat
Wirid (Executive Secretary of Internal Affairs
and Community Development, Center for

On Digital Ethnography: Nonviolent... — Martinus Danang Pamungkas et al., | 133


mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id
mailto:@toleransi.id

Digital Society), and Ardil Wilda (Senior
Content Manager of Kitabisa).

The choice of the presenters in the
intellectual  discourse designed by the
@toleransi.id community is because they want
to show the public that religious moderation
has urgency in a multicultural society and the
problems of radicalism and religious
extremism are problems that are relevant
today, so they need to be eradicated in order to
achieve peace and harmonization.

Not only that, another goal of the
@toleransi.id community is to hold intellectual
discourse like this, which is to socialize
(internalize) ideas to be accepted by the wider
community. Interestingly, to attract the
attention of its followers, the @toleransi.id
community always provides additional
benefits in the form of microgrants for the best
participants, coaching with experts, digital
certificates, and internet allowances. With
nonviolent campaigns, such intellectual
discourse is targeted to increase followers'
confidence in the @toleransi.id community
and strengthen their ties in the @toleransi.id
community movement both online and offline.

On the one hand, mass actions in violent
campaign movements on social media are
more likely to be "black campaigns", which
involve spreading negative information or
slander (Doly, 2020). On the other hand, mass
actions in the nonviolent campaign movement
on social media are more likely to mobilize
users with a more harmonious and massive
approach by spreading positive messages. In
this case, the @toleransi.id community
performs all forms of user mobilization using
the Instagram social networking platform
(Toleransi.id, 2023b).

On the Instagram platform, the
@toleransi.id community can easily publish
various activities that have been carried out
both offline and online in the form of photos or
videos so that social media users or followers
can participate or provide support by liking,
resharing, and commenting on the post.
Additionally, the @toleransi.id community
can quickly mobilize because of the
sophisticated features of the Instagram
platform, such as the hashtag (#) feature on
#DobrakPrasangka, #TanamEmpati, and
#RawatToleransi. These three hashtags
represent the idea of the @toleransi.id
community to realize how tolerance is close to
the hearts of the people, so it needs to be

echoed. Through these hashtags, the
@toleransi.id community can easily influence
public opinion because the hashtags contain
various information about tolerance and peace
due to the high level of visibility to
accessibility so that social media users or
followers of the @toleransi.id community are
involved in disseminating positive messages of
tolerance. Also, the @toleransi.id community
can capture and connect between one user and
another user who accesses the information in
the hashtag.

Based on the research results presented,
researchers observe that the strategic efforts of
the @toleransi.id community to disseminate
religious moderation are a form of overcoming
their obstacles in realizing religious
moderation during hoaxes and hate speech in
the current digital era. This hoax news can
provoke and deceive people in religion-based
cases or problems (Nisa et al., 2021). Prastyo
and Inayati's study (2022) found that a digital
literacy culture can strengthen religious
moderation for Mahad UIN Maulana Malik
Ibrahim Malang (State Islamic University
Maulana Malik Ibrahim Malang) students.
Implementing this digital literacy culture
raises awareness to practice and expand
Islamic values and teachings relevant to Kyai
or religious leaders. Then, it can integrate all
the values of religious moderation into a digital
network to be a learning dissemination for all
generations. In line with these findings, the
results of content analysis show that the
@toleransi.id community is breaking the wall
of lack of literacy in digesting tolerance
content; they hold various intellectual
discourses  (seminars,  trainings, and
workshops) to strengthen literacy, such as
Narasi Toleransi, Voice of Moderation and
Ask Me Question.

In contrast to the results of previous
research, Dbureaucratic activities through
conventional events, methods, and media, such
as recitation methods, workshops, and national
dialogues (Akhmadi, 2019) and strengthening
the implementation of religious moderation
programs in Indonesia by involving
mainstream Islamic social organizations, such
as Nahdlatul Ulama (NU) and Muhammadiyah
(Asroor, 2019). The results of this study reject
the idea that the realization of religious
moderation only relies on bureaucratic aspects
that are limited to seasonal activities and
involve only the majority group. However, the
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results show that in realizing religious
moderation in the current digital era, it needs
to be campaigned massively, which is not only
"seasonal" but sustainably through digital
platforms. Through the nonviolent campaign
movement to realize religious moderation

carried out on the Instagram platform, the
@toleransi.id community strives to sow
positive messages through creative and
inclusive campaigns to show the results of
religious moderation for all groups.

Figure 1. Nonviolent Religious Moderation Campaign Movement Strategy of the @toleransi.id
Community

of the
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Source: Data analysis, 2023

Some strategies are designed to break down
the walls of semantic barriers and not only
focus on aspects of behavioral barriers.
Content analysis with a digital ethnography
strategy shows that the (@toleransi.id
community brings up cultural aspects, such as
religious symbols, in conducting religious
moderation campaigns on the Instagram
platform to overcome this barrier. The use of
rhetorical means and symbols or cultural
clements that already exist, such as flags,
colors, writing styles, and religious symbols,
strengthens and helps express (Serensen and
Vinthagen, 2012) the ideas of the
@toleransi.id community so that its existence
does not experience resistance. In other words,
through this cultural aspect, nonviolent
campaigns can help activists challenge the
dominant culture they oppose, express their
identity and solidarity, motivate and inspire
their members, and communicate their vision
and goals to others (Serensen and Vinthagen,
2012).

Recent social movements often originate
and develop on the internet. The Internet, as a
tool of grassroots democracy, allows activists
to endeavor to improve society. One example
is the religious moderation movement on
Instagram, which took advantage of ecasy

access to social media to spread and organize
their movement. Nonviolent campaign
movements succeed by building a large and
diverse follower base, as @toleransi.id has
done on Instagram. Their success relies on
mass participation and sustained diversity. As
a multimodal platform, Instagram allows users
to quickly capture and share content, shape
community culture, and attract a broad
audience. In the digital age, social movements
have become global and learned from each
other. The Internet is becoming essential for
expressing and spreading global awareness of
threats to religious radicalism and extremism.

CLOSING

The @toleransi.id community, with its
35.6k followers on Instagram, is a powerful
force for promoting religious moderation.
They propagate their message through
nonviolent campaigns and encourage their
followers to participate in activities that do not
include  destructive  violence.  Despite
obstacles, they promote tolerance through
creative content, debates, seminars, and
workshops. They use social media to mobilize
their audience and develop networks. Their
nonviolent campaign is organized as a
networked social movement that uses
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information technology to coordinate actions
and share knowledge. Additionally, their
nonviolent movement efficiently utilizes these
networks to reach a larger audience and
achieve their objectives.

Realizing religious moderation requires
hard work. Disagreement and a lack of digital
literacy can hinder the success of the
@toleransi.id movement. Therefore,
improving digital literacy is essential to
increase the understanding of social media
users.  Individuals, = communities, and
governments must adapt to digital media to
realize religious moderation. Further research
is also needed to understand the effectiveness
of nonviolent campaigns and resource
mobilization of social movements. Attention
must also be paid to small narratives in social
movements that reject the paradigm of
religious moderation on social media.
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